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The only trade association representing and protecting the interests of builders’ merchants

;0»’

and suppliers to the merchanting industry

860 MEMBERS

437 MERCHANTS

272 SUPPLIERS

151 SERVICE, ASSOCIATE, DISTRIBUTORS

£45bn MEMBERS’
TURNOVER

232,000 5,600 MERCHANT
INDUSTRY BRANCHES
EMPLOYEES
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BMF Membership

Membership

up by

165%

+ 90
Members
since last

year
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Expert Working Groups
Progress to date

* Bricks & Blocks, Plaster & Plasterboard, Cement,
Concrete & Aggregates, Building Insulation, Pipe
Insulation, Paints, Sealants and Adhesives
completed

* Another 7 sector working groups underway
including Timber, Roofing, Landscaping, Skylights
and Guttering

* Output from completed groups included in ETIM
9.0 release




Experts involved so far...
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Have a Voice!

* Get Involved - ETIM Working Groups:

°
Involving suppliers and merchants to ensure
ETIM meets the UK industry requirements
e 00

* Phase 1: Translate/Anglicise existing
standard

* Phase 2: Adapting for UK Market sector -
Adding classes and clarifying

v . . . . . * Register on the BMF Events page
* Thisis just the start we will be launching new working groups in

future tackling the following product sectors
* Valves/taps/controls

* Pumps
* Pipes
* Bathroom products 000 ETIM
* Kitchen products ¥ UK
* Drainage

BMF ETIM Working Group - BMF ETIM Working Group -
* Power Tools Guttering Timber

B 25 Nov 2022 B 02 Dec 2022

* Hand Tools
* Workwear

FIND OUT MORE FIND OUT MORE



BMF Strategic Themes

/

Theme ] coms ACTIONS

INDICATORS OF SUCCESS

0 Clearly define the industry BMF represents as building o Create communication to define the role of the ¢ Merchants, suppliers and key stakeholders understand
S u p ply C h dain materials supply. BMF across all aspects of the sector that BMF represents building materials supply
Co | | aboratl on Create a supply chain collaboration strategy to o Implement a formalised approach to collaboratively o Active collaboration programme
address shared supply chain challenges and identifying, solving and communicating supply chain o Merchant and supplier engagement in collaboration
Forae deeper link integrates with CLC agenda. challenges and sharing best practice e.g. initiatives
29 e, ~ Net carbon zero ~National retrofit @ Reporting of results to industry and government

i ~ Standardisation of data - Building Safety Bill
and partnershlps - Waste and logistics
between merchants

q i i | Develop high-profile events to formulate and e Develop events: @ Achieve campaign goals
ana SuppIiers 10 SOIVE  implement action plans for BMF's top 3 - .0, skills shortage, net carbon zero targets, @ Measure member and non-member engagement
th e Ch a” en ges face d collaboration campaigns. sustainability with campaigns

e Create communication pre, during and after events

by the supply chain.

BMF
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BMF Product Standardisation Working

1. Develop

Agree template content
Develop market phase-in
strategy

Group Roadmap

3. Test 5. Launch

Sector awareness
PR
Roll-out

Test template in market
Monthly feedback loop
Adapt/evolve

Identify pilot participants

7. Evolve

Explore enhancements and
advanced features

Extend to Service member
offerings

_—

2. Prepare

Sign-off core template
Lexicon development

Usage guidelines development

Testing participants
Test feedback loop owners
Ambassadors

4. Consult

Soft launch to members/industry
Proof of concept pilot
Consultation forum

Develop comms package and
Training material

6. Educate

Data exchange process Ongoing
BMF support, events & training
Sustain education coms

Track & improve
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Building Sector Collaborations

Working with EDA to
re-purpose existing
white papers for
building supplies

s DISTRIBUTORS
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« Affiliate member
 Involved in Construction » Attended meetings and
Sector working group support given at Digital
looking at GTIN Construction Week.

adoption
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NVIBS

« Assisting with implementing ETIM ONE

 Training webinars on product data PLACE

into OnePlace PIM

« Working with suppliers and their

construction
products

Cpa

« Involvement with Lexicon
project during phase 2 working
group stages

« Developing an adapted version
of the CCPI for merchants

specifically
ETIM
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