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Why do you need a PIM?

Because consumer preferences are changing dramatically...

Consumers demand high quality product information
and this speeds up their decision to buy

To give you the flexibility to respond to ever changing
market conditions

To improve your operational agility and business performance
To help reduce operating costs

Consumers dre becoming increasingly more comfortable
buying online and on hand-held devices

The pandemic has accelerated the shift towards a more
‘digital world’ and triggered changes in online behavior...
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The Leap

Years happening in weeks

US E-commerce Penetration (% of Retail Sales)

2009 - 2020 R ances gow According to the Bank of
B - America - during COVID 19
0 there was an online growth of
. 10 years in just 3 months
* Online sales grew from
it 18% to 28%
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Digitalisation...

Why you need to embrace it

* To simplify data management, digital assets

and workflow processes

* To create a centralised ‘single source of truth’

for all product data

® To distribute accurate and consistent product

information to all your marketing channels

® So you can remain
competitive and stay
directly in touch with
the demands of the
modern ‘always
connected customer”’.
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What is a PIM and how

does it help your business?

A Product Information Management (PIM) system is a
tool that centralises and organises all the information
about your products

PIM allows you to quickly scale your product offering and spread
product information to additional channels

You can build highly targeted product experiences for all your
channels, and in other languages

It contains all the ‘marketing related information” about products

It supports workflows and processes for integration that
improves the product information enrichment
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A PIM delivers a

PIM provides a single place to store, enrich
and distribute product information

It gives you full control over your product data
It allows you to build an enriched view of every product

It allows you distribute product information
to multi-channel sources

Supply > Managef[Enrich > Distribute

No more spreadsheets or
fragmented product
data sources
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What you need from a PIM

As products are the core of your business,
it's important to choose a PIM that provides:

Q QR

Compatability
Connects to your ERP and other
key internal and external sources

Automation

Automate important processes, tracks
enrichment and saves time

Localisation

Adapts to different market and sales
channels (and in different countries)

Usability

User friendly interface, easy to use for
non-technical people to increase work efficiency

All Producis
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Categorise & group products

Product Enrichment Products Created and Updated in the past 60 Days

Latest Updates

EI3000MAF - Smartlil

Enrich data by setting
key information triggers

Assign digital assets to your products
& distribute across multiple channels
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Manage and store image assets in a DAM
(Digital Asset Management)




A PIM that supports

the industry...

A great PIM can support you with:

* ETIM Classification
In-built tools to help you convert
and speed up the process of
product classification

You will need the ability to:

® Connect you directly with the
EDA’s ‘EDATA Pool’

® Connect you with existing
Industry data content
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your time

For further information:
email: talk2us@ngl5.co.uk call: 01623 886 992

visit: e-pim.co.uk
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